Autoeroticism

At the beginning of this chapter the author, Karal Ann Marling describes the relationship between 1950s and America and the automobile as “wonderful, embarrassing and disquieting.” By the time you have finished reading the chapter you should be able to explain what she means, using examples.

What were some criticisms of the love affair with the car?

Explain the following:

Leavittown(131) Naugahyde(132) Fordism/Sloanism(136) mobile seraglio(141)

What were some of the ways that cars were advertised?

What did Europeans think of American cars?

How did Sputnik affect the automobile business?

 Major metaphors used to advertise cars?

What were some of the crazier accessories?

Marling quotes Pierre Martineau on page 136 as saying,  “The automobile tells us who we are and what we think we want to be. It is a potable symbol of our personality and our position, the clearest way we have of telling people our exact position.”

Is this still true? Is that a good thing? 

What does this mean? “Lacking any modicum of functional justification, their added hunks of rubber and chrome existed just to communicate.” (141)

What did cars do other than move people from point A to Point B?

Describe the difference between the modernist aesthetics of designers and the fantasy-driven taste of the stylists. Which did everyday Americans like better?

By the mid-fifties a market for small cars emerges—who buys these?

How does the author analyze the frequent image of the lady driver?

What brought about the end of the big American car?

What did cars mean in the life of Elvis Presley?

